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ONE VENDOR.
COUNTLESS POSSIBILITIES.

Have a project or event in the works?

I'd like to invite you to consider Britten, Inc. From life-sized Foam3D™
sculptures and custom shipping containers to giant banners, building wraps,
and signage of Times Square proportion—you get more than single-source

simplicity when partnering with us.

You get a complete team of expert printers, designers, wood/metal workers,
engineers, and architects with a 37-year track record of success and
passion for saying, Yes!, to projects others are afraid to touch. Branded
environments. Event activations. Innovative ad and promotion solutions that

get your clients noticed.

Our tailored “Brand Activation Look-Book” shows just a snapshot of our
capabilities and manufacturing horsepower. But | hope these pages inspire
you to look us up, maybe give our team a shot at helping transform your next

idea into a reality.

Sincerely,

Paul Britten,

President & Founder



3D FOAM

DESIGN REPS, YA STUDIO, TASKED BRITTEN WITH DELIVERING THIS SMOOTH
BUILDING FACADE AND THE TRUSSING/FABRIC TO HIDE IT UNTIL THE BIG REVEAL.
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ARCHITECTURAL

TO CELEBRATE THE BEVERLY HILLS DEBUT OF THE FENDI X SKIMS COLLAB

FENDI x SKIMS (LOS ANGELES, CA)
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AND FABRICATED ON A STRICT TIMELINE CORRESPONDING WITH ONE OF THE RARE DAYS IN A YEAR WHEN THE SUN RISES IN

THREE FULLY CUSTOMIZED SHIPPING CONTAINERS ALONG WITH OTHER, KEY VISUAL BRANDING ELEMENTS WERE CONCEPTED
PERFECT ALIGNMENT WITH THE NEW YORK'S STREET GRID.
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TRULY INVITED PARTICIPANTS OF THE BAY TO BREAKERS ANNUAL FOOTRACE TO POST COLORFUL STICKY NOTES

ON GIANT FOAM LETTERS — ENGAGING THEM TO ANSWER, “WHAT ARE YOU TRULY PROUD OF?” THE OVERSIZED
CAN WAS COATED WITH A GLOSSY PAINT AND COVERED WITH VINYL GRAPHICS.

T RU LY WASSERMAN / TRULY (SAN FRANCISCO, CA) : .

Hard Seltzer




S5 OCTAGON / “MASTERCA%D CHEER ZONE” @ NYC MARA\THON (NEW YORK, NY)

YOU CAN ALWAYS TRUST SM)RTS AND ENTERTAINMENT AGENCY, OCTAGrON TO BRING CRE IDEAS
FOR-FUN BRAND ACTIVATIONS LIKE THIS GIANT FOAM MEGAPHONE FOI‘MASTERCARD HOL S
PERSONALIZEEQGN AND A LIVE DJ AT THE CHEER ZONE ON FOURTf AVENUE.
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COACHELLA

COACHELLA VALLEY MUSIC AND ARTS FESTIVAL

OCTAGON / PANTENE (INDIO, CA)

#FESTIVALHAIR STATIONS FOR VIP GUESTS PROVIDED
SPECIALTY TREATMENT INSIDE OF CUSTOM GOLDEN TEEPEES
DESIGNED & PRODUCED BY BRITTEN, INC.






GOLF CLUBS At

THE TRIBUTE

OCTAGON / “THE TRIBUTE” EXPERIENCE ZONE (THE COLONY, TX)

TO MAXIMIZE ENGAGEMENT OF FANS, DEVELOPERS OF A PLANNED RESIDE NTIAL
COMMUNITY CENTRAL TO THE COURSE RENTED A PAIR OF 20' BOXPO TAINERS
THAT WOULD HOUSE FANS VIEWING THE 1ST HOLE OF RE ’

. r.‘
AT

i 'Ll._‘ L] L
A VA e N
P ey Loy -y i B

el

e S ; o Sl
-y i - L - ol ‘IJ-.‘_«..
._HI-'J'L":".‘" L s w i e "

i".r s g iy v . '_
e T T e

i e M e g L = .
Bk | kpihn L Jorts . T ;
) " 1 r . b - Jou soa iy . 5 g n e o b

A A i Ly [l T - Y T 1) a2 e - e L e e ¥ E o =g Mo -
R P sl L e e e e e L AT IS LR R T e A A

i ik Ry o et Ty T R : 2 i agh R AT A D2l v e ;

-y R - . et "H-.-,"- 7 o R O = W e L 1 = i i i e, T o W B g .
'.:_-‘ ] P = ' | -, g ¢ __:' __-_'_I : _.-:II_F"IIH.\._ el B = =0 - ok - Faia 3 _|



ERAREREERT
SRR T
1R ESTARR

1IFAaaalrTiyarmna

SIDESIDE |

— P

LIABILITY

ek

—
e —
|

ALUTTTTTITITR -




SIDE
wSIDES

A CELEBRATION
OF SERVICE

CREATEDRY e—

#iNorthwell Health:




ROCKET

Mortgage Classic
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| THE FIRST PGA TOUR STOP IN THE HISTORY OF THE. CITY OF DETROIT INCLUDED GlKNT-FOAM Pnijps AN
INCLUDING THOUSANDS OF LINEAR FEET OF PER[METER- MESH LOGO. FENCIN_GI
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OTHER EVENT GRAPH1CS
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OCTAGON / MASTERC

THE MASTERCARD CHEF SHO
A PRE-GAME COOKOFF WHERE THE
CREATIVE TEAM TO CONCEPTUALIZE AN
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DELIVERED A FEW MONTH

DOVER SELFIE-SIGN COMPLEMENTED THE MONSTER MONUME \NNIVERSARY CELEBRATIONS. FANS OF

L NSRS IS AGES POSED IN FRONT OF THE FOAM LETTERS AND POST S OF FUN PICTURES ON SOGIAL MEDIA.




Allstate.

You're in good hands.

L0 Alistate

OCTAGON / ALLSTATE (EIGHT STADIUM AMERICAN TOUR)

PROMOTING ALLSTATE’'S SPONSORSHIP OF CONFEDERATION OF NORTH, CENTRAL AMERICA AND CARIBBEAN ASSOCIATION FOOTBALL
(CONCACAF), THE 14’ X 20’ SET OF GOALKEEPER GLOVES APPROPRIATELY PLAYS ON THE INSURANCE GIANT’S “IN GOOD HANDS” TAGLINE.
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© DENVER BRONBOSIDENVER, CO) _ e -
. BRONCOSJ:L . - _ FEOAM BLOCKS USING IN-HOUSE FOAM3D™ MODELING EQUIPMENT, SPRAY-
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CINCINNATI BENGALS (CINCINNATI OH)

AS PART OF THE BIGGEST OVERHAUL ©F PAUL BROWN STADIUMIN ITS HISTORY, GAMEDAY COORDINATORS REACHED OUT TO BRITTEN TOBUILD
AN AMBITIOUS FOAM3D™ PLAYER RUN-OUT TUNNEL WITH MULTIPLE FAUX—STONE QOLUMNS WITH GIANT,:SMOKE- BRE_ATHING TIGERS ON TOP. «™

i\ _ ' ,~-.ﬁ kv 35“







PROUD PARTNER TO THE WORLD'’S BIGGEST BRANDS:
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BURTON[

DOLLAR GENERAL

TEQUILA
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@ TARGET Walmart >,<
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LET’S START A WINNING PROJECT TOGETHER.
NO HASSLE. NO MIDDLEMEN. FROM IDEA TO INSTALLATION, BRITTEN IS YOUR SINGLE-SOURCE PARTNER
FOR THE MOST INNOVATIVE BRANDING SOLUTIONS IN AMERICA. ALWAYS ON TIME, STRATEGY, AND BUDGET—
WE'RE DEDICATED TO HELPING YOU GET YOUR CUSTOMERS NOTICED.

LEARN MORE AT BRITTENINC.COM, OR GIVE US A CALL AT 85%5.763.8205.



